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DETAILED ACTION 
Response to Amendment 

1. In the amendment filed on 02/28/07, applicants states that all the claims have been 
amended (page 11); however, none of the Claims have been amended. No claims were added 
or cancelled. The currently pending claims considered below are Claims 1-25. 

Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 1 02 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

3. Claims 1-25 are rejected under 35 U.S.C. § 103(a) as being unpatentable over Angles et 
al (5,933,811) in view of Filepp et al (5,347,632) and further in view of Pegoraro ("Loggin on; 
how much is free access worth?", Washington Post. Oct 8, 1999) or Mandel (Is this what they 
call "ad nauseum"?", Canadian Business, Aug 28, 1998) or Hasset et al. (US 6,807,558). 

Claims 1, 7, 8, 11, 12, 15, and 21: Angles discloses a system and method for displaying 

advertisements to a user of an online service provider to provide access to Internet, 
comprising: 

a. Connecting to an online service provider (col 7, lines 53-60 and col 19, line 17 
-col 20, line 26); 

b. Transmitting and displaying sponsorship label and click-through resource link 
(col 7, lines 53-60 and col 19, line 17 - col 20, line 26); 

c. Retrieving and displaying a first advertisement from the memory of the local 
online client device (col 1 1 , lines 50-65); 

d. Receiving and displaying a second advertisement from the online server (col 
7, line 61 - col 8, line 7). 
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e. Monitoring the user's interaction with the client window to generate a usage 
history of the user (col 16, lines 26-37); and 

f. Selecting the second advertisement from the remote online server based on 
the usage history of the user (col 15, lines 25-31). 

However, Angles does not explicitly disclose that the advertisement is being 
displayed in a fully visible persistent window independent of the browser window by a 
client application operating independently of the browser. However, Filepp discloses a 
similar system and method for displaying advertisements to a online user in which the 
user's display screen is divided into a plurality of partitions (windows), with separate and 
distinct applications running in each partition (col 5, lines 3-39). Filepp also discloses 
that "advertisements 280 may be presented to the user on an individual basis from 
queues of advertisements" and "may be included in any partition of a page" (screen)(col 
9, lines 27-47), such as "ad partition 280" (col 11, lines 64-66). Thus, Filepp teaches a 
system and method in which the advertisements are displayed in a persistent window by 
an advertisement application that is operating independently of other applications (e.g. a 
browser) running in the other windows. In an analogous art, Pegorarp or Mandel or 
Hassett et al. disclose the feature of accessing the Internet via a provider with a 
persistent and fully visible advertising window with the targeted ads being cyclically 
displayed (Pegoraro; page 1, parag. 2; Mandel: page 1, parag. 3 and Hasset et al.: see 
fig. 10 and col 15, lines 27-30). 

Therefore, it would have been obvious to one of ordinary skill in the art at the tine 
the invention was made to utilize a separate, distinct, on top of other windows and fully 
visible persistent window to display the advertisement in Angles. One would have been 
motivated to display the advertisement separately from the browser window in order to 
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allow the advertisers to reach users at all time during the online session though the 
users who may be using any of the various browsers or applications available, i.e. the 
advertisements would not be tied to any one specific type of browser and would be 
viewed by the. user when using any of the applications on the computer (i.e. word 
processor, spreadsheet, browser, etc.). 

Claims 2, 9, 13, 16, and 24: Angles, Filepp and Pegoraro or Mandel or Hassett et al. 
disclose a system and method for displaying advertisements to a user of an online client 
device as in Claims 1, 7, 11, 15, and 21 above, and Angles further discloses the client 
device establishing a communication link via a public switched telephone network 
(Angles: col 9, lines 3-44), 

Claims 3, 10, 14, and 17: Angles, Filepp and Pegoraro or Mandel or Hassett et al. 
disclose a system and method for displaying advertisements to a user of an online client 
device as in Claims 1 , 7, 1 1 , and 1 5 above, and Angles further discloses the client 
device requesting and receiving authorization to access the online service provider 
(Angles: col 10, line 60 - col 11, line 4 and col 14, lines 9-50). 

Claims 4 and 18: Angles, Filepp and Pegoraro or Mandel or Hassett et al. disclose a 
system and method for displaying advertisements to a user of an online client device as 
in Claims 1 and 15 above, and further Angles discloses the click-through link comprises 
a uniform resource locator (URL) associated with an Internet webpage (Angles: col 6, 
lines 32-58, col 7, lines 19- 42, and col 15, lines 43-55). 
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Claims 5 and 19: Angles, Filepp and Pegoraro or Mandel or Hassett et al. disclose a 
system and method for displaying advertisements to a user of an online client device as 
in Claims 1 and 15 above, but do not explicitly disclose that the sponsorship label is 
located on a title bar of the client window. The Examiner notes, however, that Angles 
presents extensive discussions on how web pages are programmed using the HTML 
Internet protocol language. A standard HTML document defines the location, size, and 
format where each object file is to be displayed on the web page in accordance with the 
desires of the designer of the web page. Therefore, it would have been obvious to one 
having ordinary skill in the art at the time the invention was made to place the 
sponsorship label at the beginning or top of the web page using a title bar or banner 
format. One would have been motivated to place the sponsorship label in Angles at the 
top of the page as a title bar in order to draw the user's attention to this important 
information. 

Claims 6 and 20: Angles, Filepp and Pegoraro or Mandel or Hassett et al. disclose a 
system and method for displaying advertisements to a user of an online client device as 
in Claims 1 and 15 above, and Angles further discloses displaying a series of 
advertisements when the user "views a particular electronic page for more than a 
minute" (col20, lines 14-17). However, Angles does not explicitly disclose that the 
additional advertisements are coming from a play list of advertisements specifying the 
order in which the advertisements are to be displayed. Filepp discloses a similar system 
and method for displaying advertisements to a user of an online client device in which 
the downloaded advertisements "may be presented to the user on an individual basis 
from queues of advertisements". The "Individual queues of advertisements are 
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constructed based upon data collected on the particular applications that were accessed 
by a user, and upon events the user generated in response to applications" (col 9, lines 
30-38). Therefore, it would have been obvious to one having ordinary skill in the art at 
the time the invention was made to place the advertisements downloaded in Angles into 
queues and to present the advertisements in the queue as a series of advertisements. 
One would have been motivated to use such a queuing system to present the most 
pertinent advertisement to the user first, then the next most pertinent, etc. in order to 
select the advertisements best suited to entice selection by the user. 

Claims 22 and 23: Angles, Filepp and Pegoraro or Mandel or Hassett et al. disclose a 
method for displaying advertisements to a user of an online client device as in Claim 21 
above, and Angles further discloses the user performing a click-through on the link which 
causes the remote resource (i.e. website) to be downloaded and displayed to the user. 
However, Angles does not explicitly disclose that this activity would cause the exit 
window to be removed. The Examiner notes that since the newly downloaded webpage 
is being displayed it is inherent that the previous page (exit window) would be removed 
from the display screen. The Examiner also notes that it is common to display an exit 
button, normally on the browser's action line, which the user may select to exit from the 
current window. Clicking on such a button usually takes the user back to a default 
website or webpage, such as back to the browser's homepage. Therefore, it would have 
been obvious to one having ordinary skill in the art at the time the invention was made to 
provide an exit button which leads to an exit page and to delete/remove the exit window 
when the user clicks on a hyper-link to another webpage such as disclosed by Angles. 
One would have been motivated to include the exit button and window and to remove 
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the exit window upon selection of a link by the user in order to allow the user better 
control over the browsing activity and to clear the window for the display of the selected 
linked webpage. 

Claim 25: Angles, Filepp and Pegoraro or Mandel or Hassett et al. disclose a method for 
displaying advertisements to a user of an online client device as in Claim 21 above, and 
Angles further discloses the communication channel comprising a constant connection 
communication channel, such as interactive television networks or two-way cable 
systems (Angles: col 9, lines 3-44). 

Response to Arguments 

4. Applicant's arguments filed 02/28/07 have been fully considered but they are not 
persuasive. 

a. Examiner remarks that Applicants have not discussed the discrepancies between 
the cited prior art reference and the instant claims as Appellant merely states that the 
prior art reference do not teach the instant claims. Regarding claim 1 , Applicants argue 
that none of the prior art references teaches "commencing an initial online session with 
the online service provider to gain access to the Internet" (page 12 et seq.). The 
Examiner respectfully disagrees as the Angles et al. reference teaches that "a consumer 
directs the consumer computer to communicate with the content provider computer via 
the communication medium. Once the consumer computer establishes a communication 
link with the content provider [.,.]" (col 7, lines 53-57) which reads on starting an initial 
online session [step a]. Regarding the Internet network, the Angles et al. reference tech 
the feature of accessing a network based on Internet Protocols (see at least col 7, line 
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10). Furthermore, the Angles et al. reference teaches that advertisements which can be 
in the form of hyper-links are shown on the consumer device during the online session 
and that the advertisements originate from the consumer computer or from an online 
source [steps b-f] (col 7, lines 53-60; col 11, lines 50-65; col 15, lines 43-55 and col 19, 
line 17 - col 20, line 26). Furthermore, the online session is monitored to provide reports 
for accounting purposes and targeted advertising [steps f-g] (col 15, lines 20-31; col 16, 
lines 26-37 and col 19, line 17 - col 20, line 26). The Filepp reference is relied upon to 
teach the feature of separate windows (labeled as partitions) running distinct 
applications such as an advertisement window and a browser [steps b-f] (col 5, lines 3- 
29). The Pegoraro, Mandel or Hassett et al. references are relied upon to teach the 
feature of accessing the Internet via a provider with a persistent and fully visible 
advertising window with the targeted ads being cyclically displayed (Pegoraro: page 1, 
parag. 2; Mandel: page 1, parag. 3 and Hasset et al.: see fig. 10 and col 15, lines 27-30). 
Furthermore, the Pegoraro reference teaches online session being terminated upon the 
closing of the advertisement window (page 1, parag. 2). 

b. Regarding claim 7, Applicants repeat the same arguments as in claim 1 (page 
13) and the examiner's response as set forth above is thus relied upon. 

Conclusion 

5. THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time policy as 
set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
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the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1.136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the mailing date 
of this final action. 

Any inquiry concerning this communication or earlier communications from the examiner 
should be directed to Tri V. Nguyen whose telephone number is (571) 272-6965, The examiner 
can normally be reached on M-F 8:00 AM to 5:30 PM. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Douglas McGinty can be reached on (571) 272-1029 and Eric Stamber can be 
reached on (571) 272-6724. The fax phone number for the organization where this application 
or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private 
PAIR system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you 
would like assistance from a USPTO Customer Service Representative or access to the 
automated information system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 




NVT, PhD 
May 7, 2007 



